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North American Blueberry Council
U.S. Highbush Blueberry Council

COMMERCIAL
DIRECTOR-

FOODSERVICE XINGREDIENT

ANNUAL SALARY: $155,000 NEGOTIABLE DOE/DOO
Remote (Pacific or Mountain Time Zones)

HE NORTH AMERICAN BLUEBERRY COUNCIL (NABC) and THE U.S.

HIGHBUSH BLUEBERRY COUNCIL (USHBC) are seeking an innovative,
relationship-driven Commercial Director—Foodservice & Ingredient to lead a
newly created national growth initiative for the blueberry industry. While NABC
and USHBC do not sell products, manage customer accounts, or close sales, we
play a critical role in driving category demand and expanding opportunities for
blueberries across the foodservice and ingredient sectors. Your expertise in
commercial strategy, customer engagement, business development, and
market growth will be instrumental in helping us influence industry adoption,
build strategic partnerships, and create demand that ultimately benefits
blueberry growers and stakeholders throughout the supply chain! This highly
visible remote opportunity is ideal for a strategic and entrepreneurial food
industry professional with experience in foodservice, product innovation,
business development, or category growth. Working across business
development, marketing, and industry engagement, you will help expand
blueberry usage across restaurant, ingredient, and consumer packaged
goods channels while shaping strategies that drive long-term category
growth. Join one of the nation's few federally authorized commodity
checkoff organizations and play a key role in expanding blueberries
across menus, products, and markets worldwide. Apply today!
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the .
organizations/

councils

The NABC is a membership organization
that is a key advocate for the success and
profitability of the highbush blueberry
industry, and assists its members by
addressing market access issues, providing
counsel in the development of standards for
quality and food safety, and serves as a voice
for America’s blueberry industry. The NABC
Government Affairs Committee is charged
with overseeing the association’s legislative
and regulatory policy platform on behalf of
the blueberry industry. All employees are
employees of NABC and work for the USHBC
under a management agreement.

The USHBC is one of approximately 22
federally authorized USDA commodity
research and promotion (“checkoff”)
programs in the United States, alongside
other nationally recognized industries such as
milk, eggs, beef, pork, avocados, cotton, etc.
Supporting blueberry growers throughout
the Americas—including the U.S., Canada,
Chile, Peru, and Mexico—the USHBC advances
the growth of the blueberry industry

through research, consumer education,
market development, and demand-building
initiatives designed to increase awareness,
consumption, and industry engagement.

Both councils encourage cooperation
among the international blueberry
communities and provide industry
stakeholders with timely, market-relevant
information and resources to support good
industry practices.




the job

S A NEWLY CREATED POSITION, the Commercial

Director—Foodservice & Ingredient will use their
commercial expertise to lead the development of NABC/
USHBC's foodservice and ingredient demand strategy,
positioning blueberries as a strategic ingredient and product
innovation solution across foodservice, ingredient, and
consumer packaged goods channels. NABC/USHBC does not sell
products, manage customer accounts, or close sales. Instead,
we focus on what happens before the sale: creating demand,
building strategic partnerships, and expanding opportunities
for blueberries across foodservice and ingredient channels.

To accomplish this, the selected candidate will:

» Advance opportunities to integrate blueberries into
restaurant menus, consumer packaged goods, and ingredient-
based product platforms, supporting innovation and
commercialization across channels.

» Develop and execute B2B demand-generation strategies,
including email marketing and digital outreach, to drive
engagement and conversion

 Support the implementation and refinement of tools, systems,
and processes that enable efficient relationship management,
program tracking, and scalable growth.

 Collaborate with external agencies and partners supporting
B2B marketing, outreach, and innovation initiatives.

* Build and manage relationships with restaurant operators,
culinary leaders, product development teams, and industry
partners.

» Develop and manage a pipeline of opportunities from early
engagement through testing, adoption, and commercialization.

» Execute established pipeline opportunities using B2C patron
marketing strategies/tactics.

* Position and represent NABC/USHBC as a strategic category
partner within the industry, including events, meetings, and
stakeholder engagement.

PRIORITY
PROJECTS

FOODSERVICE DEMAND
PLATFORM DEVELOPMENT.

Build and launch a new
foodservice practice from

the ground up, establishing
strategy, industry relationships,
and scalable processes that
drive blueberry adoption across
restaurant, ingredient, and CPG
channels.

PROGRAM OWNERSHIP

& LEADERSHIP. Take full
ownership of the role by shaping
strategy, driving execution, and
advancing opportunities from
concept through adoption and
measurable results.

INFRASTRUCTURE &
PROGRAM DEVELOPMENT.
Support the development of
systems, tools, and reporting
processes that enhance
stakeholder engagement,
opportunity tracking, and data-
informed decision making.




the ideal

candidate

HE IDEAL CANDIDATE IS A DRIVEN, ENTREPRENEURIAL

food industry professional with strong business development
and relationship management skills. As this is a newly created
position, the successful candidate must be a proactive self-
starter who thrives in a fast-paced environment and be able work
independently to build strategy, processes, partnerships, and
momentum from the ground up. The selected candidate will be
innovative, adaptable, results-oriented, and highly accountable, with
the ability to influence stakeholders and drive initiatives forward.

They should also have:

A strong grasp of end-
user needs and market
dynamics.

 The ability to recognize
customer and market
needs, develop innovative
opportunities, and influence
adoption from concept to
commercialization.

¢ Excellent communication and
relationship-building skills.

e An understanding of
foodservice operations and
menu development cycles.

e Familiarity with CRM and
other business development
tools.

B2B marketing / demand
generation exposure.

B2C patron marketing to
drive positive sales outcomes
for blueberry menu items
through established partner
marketing opportunities.

Experience in areas such
as business development,
partnership development,
category management,
product innovation, or
foodservice marketing.

Strong organizational

and project management
skills, with the ability to
manage multiple initiatives
simultaneously.

This position is fully remote, with approximately 20% travel required.
Because the corporate offices are located in California, candidates
located in the Pacific or Mountain time zones are preferred, and
proximity to a major airport is desirable to support travel needs.




EMPLOYMENT
STANDARDS

Background+
€xperience

« Bachelor’s degree in marketing,
business, food science, culinary
arts, or a related field.

Experience:

+ 10+ years in foodservice, food
manufacturing, ingredient
sales, category management,
product innovation, or
business development within
the food industry

» Working directly with
restaurant chains, culinary
teams, product development
groups, or food manufacturer
innovation teams

+ Developing industry
relationships and advancing
opportunities through long-
cycle innovation or product
development processes

+ Managing or partnering with
marketing or demand-
generation programs that
support business
development initiatives




salary+benefits

Annual Salary: $155,000 Negotiable DOE/DOQ

This position is fully remote and must be based within the Pacific

or Mountain Time Zones. The selected candidate must reside
near a major airport to support moderate travel requirements.

Retirement: NABC will
contribute 9% of the
employee’s annual income
following one year of
service. Employees may
also begin contributing
their own funds after the
90-day introductory period.

Medical/Dental/

Vision Insurance: NABC
offers 100% coverage for
employees (medical, dental
& vision). Employees are
eligible beginning on the
1st of the month following
their hire date. NABC also
provides a contribution
towards eligible dependent
coverage.

Vacation: Accrual rate

depends on years of service,

starting at 10 days per year
for years 0-4.

Sick Days: NABC will
provide eligible employees
with twelve days or 96 hours
of paid sick time per year in
increments of one day per
month. Accrual begins on the
first day of employment.

Paid Holidays: 13 days per
year.

Other: Life Insurance,
Employee Assistance
Program, Flexible Spending
Accounts, and Tuition
Reimbursement.

For candidates located in

the Sacramento area, there
is flexibility to work in the
office if desired.

how to
apply

For first consideration, apply by
JULY 6 or sooner, as resumes will
be reviewed as they are coming in.
To apply, complete an application
and attach a resume and cover letter

(optional, but preferred) at:

CLICK

WBCP is the recruiting firm supporting

NABC/USHBC on this recruitment.

INTERVIEW PROCESS

Interviews will take place on:

* JULY 16 (virtual)

* JULY 27 (in person in Folsom, California)

Candidates who advance to interviews

should be available for both dates.

Please contact your recruiter,
Wendi Brown, with any questions:

wendi@wbcpinc.com
541.664.0376 (direct)
866.929.9227 (toll-free)
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NABC is an Equal Employment Opportunity Employer.
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